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Engineering Video for Viral Success:
Finding the Common Attributes of 100+ Top Facebook Videos

A little over one percent of social videos created with Wochit and posted to Facebook are

viewed more than a million times on Facebook. We call these #WochitWins.

With the growing importance of Facebook to publishers’ ability to monetize their video
content, we wanted to help them better understand how to increase videos’ chances of “going
viral.” We analyzed over 100 #WochitWins from Q1 2017 to determine the characteristics
common to these popular videos that can be leveraged by creators in order to give their video

an edge over the competition.

Each video was viewed by our social video experts and rated across 25 parameters,
representing various aspects of story, format and other characteristics. The following are our
findings.

STORY THEME

What was the general topic about which the video was made?

Over one-third (36.5 percent) of our viral videos had themes around personal stories, by far the

most popular of our “story” categories.

The next most popular themes are: Entertainment (14.8 percent), animals (13.9 percent),

politics (13.0 percent) and science & technology (7.0 percent).

Story Themes

Othir Personal
14.8% 36.5%
Science &
Technology
7.0%
Entertainment
14.8%
:Zl.lgc(;: *Other includes: Lifestyle,

Animals Environment, News & Sports
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TIMELINESS:

Was the video about a current or time-sensitive event/topic?

Fifty-eight percent of the videos that achieved virality covered Timely
"evergreen” topics, or those that didn’t have a time-sensitive or

current event-related theme.

Of these, the most frequent theme was personal stories Evergreen

(24.4 percent of all videos/41.8 percent of evergreen videos).

Evergreen Themes
Lifestyle 10.5%

Animals 22.4% Babies 7.5%

Entertainment 7.5%

Science &

. Technology 6.0%
Personal 41.8%
Politics 3.0%

) Environment 1.5%
#WochitWins Analysis Q1 2017

The leading themes in the remainder of the videos were politics (11.3 percent of all
videos/27.1 percent of timely videos) and entertainment (10.4 percent of all videos/
25.0 percent of timely videos).

Timely Themes

Politics 27.1%

Sports 2.1% Entertainment 25.0%

Animals 2.1%

Environment 6.3%

Science &

Technology 8.3% Personal 18.8%
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SENTIMENT
Did the video elicit an emotional response in the viewer?

Emotional
Overall, emotions are powerful drivers of virality, with 80.9 percent |
of the #WochitWin videos provoking viewers' feelings as opposed
to simply presenting the facts. Non-

emotional 19.1%
Most #WochitWins videos that elicited emotion could be
categorized as generating positive feelings such as happy and
love as opposed to sad or provocative.

Emotion
Happy 14.3%
Love 44.0%

Sad7.7%

Provocative 22.0%

H o)
#WochitWins Analysis Q1 2017 Nostalgia 12.1%

DURATION

How long is the video?

The average duration of the viral videos is 66.9 seconds, with the majority (44.4 percent) lasting
between 30s and 60s.

Duration

Less than 30 seconds
2.6%

60 to 90 seconds
28.9%

More than 90 seconds
23.7%

30 to 60 seconds
44 8%
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ASPECT RATIO

What is the layout of the video on the screen? Vertical Vertical
0.4% 1.0%

Our analysis shows that square videos go viral more easily. D

While square videos are only 25 percent of all social videos Horizontal

published in Q1 2017, they make up 53 percent of the Horizontal 46.0%

#WochitWins videos. In contrast, horizontal videos, which are 74.6%

74.6 percent of all videos made with Wochit, were c

46 percent of our WochitWins, while vertical videos are only Square 52?‘:/5

0.4 percent of the total and 1 percent of the #WochitWins. 25.0%

COMPOSITION All Videos Viral Videos

What are the defining elements of viral videos?

We looked at each of our #WochitWins to see what the composition of each comprised and

discovered many could be categorized as one of the following:

e Breaking news: Videos that cover current/trending events that span various topics
ranging from Politics to Entertainment and are generally composed using clips and
images from news sources

e Listicle: Videos that cover a certain topic in list format.

¢ Repurposed Viral Content: Videos that incorporate a story that has already gone viral
along with additional material such as text overlays.

e Tribute: Videos dedicated to someone - usually presenting images and videos from
different times in that person'’s history.

¢ Uncategorized: Videos that do not belong to any of the formats above but showcase

unique storylines.

Composition

Breaking News
15%

Uncategorized

21%
Tribute
9%
Listicle
Viral 28%
27%
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SOME FAVORITES

Mom forces kids to hug in "I love you" shirt (CBS News)
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e Personal story

e Evergreen topic

¢ Positive sentiment
e 30-60 seconds

| . : f
This mom makesH: e Square format

kids share aT-shirt an

dance when8Ver theysare e Viral content composition
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@ CBS News @ 1l Like Page

Whenever 10-year-old Dominique and 8-year-old Tyler start to argue or fight, their mother turns to them
and asks one question, “Do you need me to get the shirt?” http://cbsn.ws/2od6ts|

1l Like 8 Comment A Share

Alla, the 89-year-old surgeon who performs four operations a day (ABC en Espafiol)

e Personal Story
e Evergreen topic
e Positive Sentiment

e 30-60 seconds

Alla, la cirujana de p

e Square format 89 anos que llevaa |
cabo cuatro ‘
operaciones al dia Py
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ABC ABC.es @ ‘ 1l Like Page

There, 89-Year-old, 67 of whom have dedicated to medicine, is the most elderly surgeon
http://ww.abc.es/Lds2308L5xL

%¥ - See original - Rate this translation

1l Like @8 Comment A Share
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Cat helps pregnant goat through contractions (Humankind)
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THE CAT MASSAGED
THE GOAT THROUGH

> HER (‘(')NT “‘ INS
n. Humankind @

e Evergreen topic
e Positive Sentiment
e 30-60 seconds

e Viral content composition

o 3% B 31 0)

i Like Page

A pregnant goat from West Virginia had an unexpected birthing coach show up days before delivery...a

male cat named Pretty Boy.

1 Like @8 Comment /A Share

20 Good News Stories you didn't know about (Interesting S-Word)

e Evergreen topic
e Positive Sentiment
e Listicle composition

e Square format

#WochitWins Analysis
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. * 20 Good News Stories
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You didn't know about

(We stuck the landing on this one)

2m 3x ] i1 W)

l- Interesting S-Word & with Col. Chris Hadfield 1l Like Page
January 15 - Costa Rica - @
There is some incredible news happening in the world if you know where to look.
Sources: http://www.interestingshit.com/nature/good-news-stories/
1y Like @ Comment # Share
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10 Habits of Super Happy Couples (Women'’s Health)

# " : Jl )

'y Women's Health @ 1l Like Page
Health September 6, 2016 - @

It really is the little things.
7.3M Views

1y Like § Comment A Share

Happy Birthday, Mary J. Blige (Essence)

e Entertainment-related story
e Positive Sentiment
e 30-60 seconds

e Square format

MA

Essence @
ESSENCE
January 11- @
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Personal story
Evergreen topic
Positive Sentiment
30-60 seconds

Listicle content composition

J BLIG HAS BEEN
KILLIN' IT SINCE THE 90'S

1fe Like Page

It's an original R&B diva's birthday today! In case you've forgotten, Mary J. Blige has been killing the
game since the '90s. Help us wish her a happy birthday below!

1l Like @@ Comment
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BUT WAIT, THERE'S MORE

Here are a few more increase the chance of getting your video content to go viral:

e Use calls to action: Tell your viewers what you want them to do! Close your videos with
a prompt, indicating the next step you'd like them to take. These calls to action (CTAs)

can include following, liking, commenting, sharing, visiting your website, etc.

e Start with something eye catching: You have about 3 seconds to grab a potential
viewer's attention, so make sure you start with something strong and active to break

through in a cluttered feed.

e Keep up the pace: A boring video is just that. Use dynamic editing and carefully

spaced text overlays to make it interesting and engaging from start to finish.

There's no perfect formula for a viral hit, but incorporating these tips into your strategy can go

a long way toward ensuring your videos get the maximum impact and engagement.
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